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How to Engage Buyers with Effective Writing Techniques

• Why does effective writing matter?

• How can you attract and engage people with effective writing?

• How can you improve your writing?

This course will cover:



?WHY DOES 
EFFECTIVE  WRITING 
MATTER?



Write content that cuts through the 
noise.

SOURCE: ADWEEK

PEOPLE CONSUME 285 PIECES OF 
CONTENT  EVERY SINGLE DAY.



Your writing 
has to slow the 

person down
and prevent them 

from  clicking 
another link.

SOURCE: PIXABAY



You need to 
learn to write 

content that is 
educational.



?HOW CAN YOU
ATTRACT AND
ENGAGE PEOPLE WITH  
EFFECTIVE CONTENT?



SOURCE: Copyblogger

80%
of people will read your headline.



20%
of people will read the entire 
article.

SOURCE: Copyblogger



• Attention-grabbing 
headline

• Tone relevant to your 
readers

• Help the reader do 
something

• Add to the conversation

• Write for the way people 
search

• Solid structure

• One core idea

• Supports your brand messaging

• Has a relevant call-to-action

• Free of errors and poor grammar

EFFECTIVE WRITING CORE 
ATTRIBUTES



Begin your 
writing  by 
coming up with a 
working title.



CAUTION:  
“Your First Idea 
Might Be Your 

Worst Idea”



It’s always a good  
idea to get 
another opinion.



“Writing” 
formula

Intro/Heading
Main Subheading  
1.
2.
3.
4.
5.
Subheading  
Conclusion



“How-to” 
  format



“List” 
  format



“Question” 
  format



“Negative angle”
  format



“Secret of” 
format



“Little known,  
advice, tips, or  
tricks” 
format



“You should 
know”
format



“Interesting data”
  format



“Quick tip” 
  format



You first need to  
understand who  

your ideal 
reader is, which 

is also  known as 
your buyer 

persona.



YOU WANT TO MATCH
THE ATTITUDE OF
YOUR READERS.



Take a few 
minutes to 

research what
already exists 
on the subject.



You should 
research the words 
people actually use 
to search and 
communicate.

SOURCE: PIXABAY



IT NEEDS TO ADD  
SOMETHING NEW TO 
THE CONVERSATION.



A clear piece 
of writing should 

have one main 
idea.

SOURCE: WIKIMEDIA



Ask yourself  
how and if this  

content supports  
their journey.

SOURCE: PIXABAY



You need to tell them what  
you want them to do next.



Refinement and  
polishing can be 

the difference 
between making 

and breaking 
trust.



HOW CAN YOU IMPROVE  
YOUR WRITING??



First drafts 
are sloppy, 
and that’s 
normal.



“I’m all for the scissors. I believe  
more in the scissors than I
do in the pencil.”

- Truman Capote



• Use contractions

• Write with simple language

• Use the active voice

• Be clear and concise

• Use short sentences and 
paragraphs

• Cut fluffy words from your writing

• Adhere to a style guide

• Use “you” and “your”

• Avoid jargon

• Don’t be snarky

• Use Spell Check

COMMON GRAMMAR AND STYLE 
MISTAKES TO CHECK FOR



CONTRACTIONS HELP 
YOU SOUND MORE 
CONVERSATIONAL.



WITHOUT CONTRACTIONS

Do not confuse viewers with too many options on 
your  landing pages. It is better to have one 
call-to-action that is  compelling. Otherwise, you 
will risk your prospects being  confused about what 
they should and should not click.



BIG WORDS ACTUALLY  
MAKE YOU APPEAR LESS  
CREDIBLE AND 
CONFIDENT.



WITHOUT SIMPLE LANGUAGE

The proliferation of social and digital channels 
have  created a catalyst, whereby a shift in the 
production  methods by marketers is required to 
connect with the  audience.



WITH SIMPLE LANGUAGE

The increase in the number of social and digital 
channels  now requires marketers to create content 
that is not only  platform-specific but also appeals 
to the unique audience  and its behaviors on that 
platform.



CLEAR WRITING REQUIRES  
YOU TO HAVE EMPATHY
FOR THE READER.



“Our nurses step 
in  with health 
and  wellness 
advice when 

your mom isn’t 
answering her 

phone.”



Putting things 
in context creates  

clarity in your 
writing.



These five  
paragraphs

could be
condensed into
two paragraphs.

The breaks create white space
around your writing.



WITH FLUFFY WORDS

Marketers are very anxious to change in order to  
actually connect with their customers before 
the next  holiday season.



WITHOUT FLUFFY WORDS

Marketers are anxious to change, in order to 
connect with their customers before the holiday 
season.



• How to handle punctuation, grammar, voice, and tone

• Industry specific terms

• Common mistakes

• Any brand-specific guidelines

STYLE GUIDE ELEMENTS



Imagine that you’re having a 
conversation or writing a letter to a 

respected friend.

SOURCE: PIXABAY



WITHOUT “YOU” AND “YOUR”

People wanting to improve their overall health 
should start  the day with a well-balanced breakfast 
that could include  whole-grain cereal, yogurt, and 
egg-whites. They should  make time in their day to 
get at least 30 minutes of cardio,  and people should 
do some type of strength training three  times per 
week.



WITH “YOU” AND “YOUR”

If you want to improve your overall health, try 
starting the  day with a well-balanced breakfast that 
could include  whole-grain cereal, yogurt, and 
egg-whites. You should  also make time for at least 
30 minutes of cardio a day, and  try to do some type 
of strength training three times per  week.



NOT EVERYONE  
UNDERSTANDS THE  
MEANING BEHIND  
ACRONYMS YOU RELY 
ON.



TOO MANY ACRONYMS

The CMO spoke to the CTO about the long-term 
SEO  strategy to improve PPC metrics, such as the 
CPC and CPL  ASAP.

CMO: Chief Marketing Officer
CTO: Chief Technology Officer
SEO: Search Engine Optimization
PPC: Paid Per Click
CPC: Cost Per Click
CPL: Cost Per Lead



FOR MOST 
BUSINESSES,  BEING 
SNARKY COMES  OFF 
NEGATIVELY.



It’s always a  
good idea to  

double-check 
for spelling 

mistakes.



Course 14 
Completed. 
Now take the 
next course. 

Getting Started Courses

1. Why You Need to Update Your Online Marketing Strategies

2. What is Modern Online Marketing and How it Works

3. How to Create a Marketing Positioning Statement

4. How to Create Marketing Buying Personas

5. How to Perform a Content Audit by Buying Stage

6. How To Research and Find the Right Keywords

Website Courses

7. How to Improve and Update your Current Website

8. How to Search Engine Optimize (SEO) your Web Pages Using Keywords

9. How to Deliver a Successful Website User Experience

10. How to Use A Call-to-Action, Landing Pages and Forms

Content Marketing Courses

11. What Is and How to Use Content Marketing

12. How to Repurpose and Produce Marketing Content

13. How to Generate Content Marketing Ideas

14. How to Engage Buyers with Effective Writing Techniques

15. How to Use Storytelling to Resonate with Buyers

16. How to Measure and Analyze your Content Marketing

Content Promotion Courses

17. How to Effectively Promote Your Content Marketing

18. How to Create and Use a Blog to Drive Website Traffic

19. How to Use Social Media to Drive Website Traffic

Email Marketing Courses

20. What is and How to Use Email Marketing Strategies

21. How to Use Email to Nurture and Grow Your Customers

22. How to Create the Right Lists for Email Marketing

23. How to Design Email Templates that Capture Interest

24. How to Create High Performing Emails that Convert Buyers

25. How to Optimize, Measure, and Track Email Marketing Success

Get Going  Courses

26. How to Start Implementing Modern Marketing Strategies

27. How to Set Marketing Metrics and Milestones

28. How to Use a CRM for Modern Marketing

29. What Software Tools are Needed for Modern Marketing 



The End.

If you liked it, please 
share it.
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