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How to Use Social Media to Drive Website Traffic

• Why is social media important to marketing?

• How can you use social media effectively?

• What are the social media monitoring best practices?

• What are the social media publishing best practices?

• How to amplify your content on social media?

This course will cover:



?WHY IS SOCIAL 
MEDIA  IMPORTANT 
TO MARKETING?



“WHY SHOULD I USE  
SOCIAL MEDIA FOR MY  
BUSINESS?”



DRIVE TRAFFIC.  
GENERATE LEADS.  
BUILD COMMUNITY.  
SOCIAL MEDIA.



Social media can help build new 
connections.



Social media helps get your content in front 
of the right people and spread the word 

about your business.

SOURCE: PIXABAY



2 billion people are 
active users on social 
networks.
That’s almost 70% of the entire world’s 
Internet population! 

This number is projected to grow at 25% 
year over year.

SOURCE: FAST COMPANY, 2015



IN JUST ONE 
INTERNET 

MINUTE



9/10
Businesses maintain an active presence on
social media.

SOURCE: FAST COMPANY, 2015



66%
of marketers saw an increase in leads from 
social media, after spending just six hours per 
week on their  social channels.

SOURCE: HUBSPOT ANNUAL REPORT, 2015



66%
of businesses use social media as a core 
strategy.

SOURCE: HUBSPOT ANNUAL REPORT, 2015



80% of marketers and  
60% of sales professionals  
found qualified leads on  
social media sites.

SOURCE: HUBSPOT



?HOW CAN YOU 
USE SOCIAL
MEDIA EFFECTIVELY?



Social media is like 
writing a research paper.

First you conduct research. Then you write. Finally, you get feedback.



Social monitoring is
the research stage.
It should be used during 
the  research stage of 
developing a social media 
strategy.



Social monitoring is a
great way that  

marketers can gather  
information about 

their buyer personas.



Monitor to keep up 
with industry trends.

Listen for industry trends that will help 
you attract visitors and grow your 
business.



SOCIAL 
MONITORING
BEST PRACTICES



SOCIAL MONITORING BEST PRACTICES

• Determine your marketing goals.

• Monitor for the right terms.

• Segment your audience.

• Personalize responses.



A Social Monitoring  
Stream is like a school 
of fish.

A group of messages pulled together
into one list, based on something they all 
share.

FLICKR USER VLADIMIR VERANO



Twitter lists are a helpful tool for 
segmentation.

You can create Twitter lists to help segment and classify your audience.



Invite your customers to join your 
business group.

Send a link to your social media group, via email, or during a 
customer-only webinar.



Your audience wants
to feel special.
Personalized responses aren’t all 
about solving customer service 
concerns, they can help delight 
customers too.



Social Publishing is
the writing stage.

This is where you post content
across your social media 

platforms.



Social publishing is 
how you distribute 
content.
You demonstrate your 
newfound  knowledge by 
developing and distributing 
content.



SOCIAL 
PUBLISHING
BEST PRACTICES



SOCIAL PUBLISHING BEST 
PRACTICES

• Optimize your social media profile.

• Create a social media style guide.

• Customize your content.

• Share relevant industry content.

• Publish on a consistent basis.



Clear and concise 
company

description.

Company Logo

Optimize Your Social Media Profile
There are 3 key components to an optimized social media profile.

Link to 
company
website.



“HOW CAN WE UNIFY OUR 
SOCIAL MESSAGING?”



A style guide is your
social media 
rulebook.
These rules will establish a 
consistent way to respond to 
customers, share content, create 
posts, and more.



Customize content for Twitter.
Be sure to use max characters or less and include a link and an image.



Customize content for Facebook.
Be sure to use less than 250 characters and showcase your brand’s 

personality.



Customize content for LinkedIn.
Be sure to share rich, thought-provoking, long-form content.



Establish
thought leadership.

Become a trusted source of 
information.



Create a publishing schedule.



• Twitter: 4-6 Times a Day

• Facebook: 2 Times a Day

• LinkedIn: 2 Times a Week

• Google+: 2 Times a Week

SOCIAL MEDIA
PUBLISHING BENCHMARKS



Social reporting is the assessment stage.
It helps you assess your efforts and make changes to your strategy.



Social 
reporting allows you 

to analyze your 
social media efforts 

and refine your  
social media 

strategy.



“HOW DO I MEASURE MY
SOCIAL MEDIA 
EFFORTS?”



HOW TO MEASURE SOCIAL
MEDIA EFFORTS

• Establish benchmarks.

• Calculate ROI.

• Check results often.



WHAT IS A BENCHMARK?
A performance metric that allows you to 
compare your business results to other 
businesses in the industry.



Calculating return on investment (ROI).
It’s important to assess how your time was spent and what the 

numbers reflect.



At the end of the month you’ll ask, did it 
work?

Calculating your ROI can help answer this question.



Content
Consumption

Social 
Sharing

Lead  
Generation

Revenue

It’s important to assess how your time was spent and what the 
numbers reflect.

Calculating return on investment.

Example: How many people  
viewed this content?

Example: How many people
shared this content?

Example: What is the 
conversion
rate for this content?

Example: Did this content 
help  close a customer?



It’s important to assess how your time was spent and what the 
numbers reflect.

Calculating return on investment.

Example: How many people  
viewed this content?

Example: How many people
shared this content?

Example: What is the 
conversion
rate for this content?

Example: Did this content 
help  close a customer?

Lead  
Generation

Revenue

Social 
Sharing

Content
Consumption



Content
Consumption

Social 
Sharing

Lead  
Generation

Revenue

It’s important to assess how your time was spent and what the 
numbers reflect.

Calculating return on investment.

Example: How many people  
viewed this content?

Example: How many people
shared this content?

Example: What is the 
conversion
rate for this content?

Example: Did this content 
help  close a customer?



Content
Consumption

Social 
Sharing

Lead  
Generation

Revenue

It’s important to assess how your time was spent and what the 
numbers reflect.

Calculating return on investment.

Example: How many people  
viewed this content?

Example: How many people
shared this content?

Example: What is the 
conversion
rate for this content?

Example: Did this content 
help  close a customer?



Check at least once a week.
Use your results to inform your marketing for the week ahead.



?HOW TO AMPLIFY 
YOUR  CONTENT ON
SOCIAL MEDIA



Be sure to set goals  
that help push your  
social media
efforts forward.



SMART GOAL EXAMPLE:
Increase overall website traffic from social media by 
30%, from 100,000 visitors to 130,000 visitors,
by November 30th, 2018.



WHAT IS A SOCIAL MEDIA  
CONTENT PLAN?

A social media content plan outlines the pieces of 
content  you will promote, and the social media 
channels you will promote them on.



• Clearly communicates company’s brand and values.

• Delivers helpful content that adds value.

• Provides relevant content for each platform.

A REMARKABLE SOCIAL 
MEDIA CONTENT PLAN:



• Facebook: 1.59 Billion

• YouTube: 1 Billion

• LinkedIn: 414 Million

• Instagram: 400 Million

• Twitter: 320 Million

• SnapChat: 100 Million

• Pinterest: 100 Million

USERS PER SOCIAL MEDIA 
PLATFORM



Identify the platforms that your
personas are active on.

If your clients don’t use FaceBook, then don’t use it.



• Survey audience members

• Conduct industry research

• Run an experiment

• Consistent publishing

• Monitor keywords

FIND THE RIGHT SOCIAL MEDIA 
PLATFORM



Each social media 
network was created to 
deliver a different type of 
social experience for 
audience members.

FLICKR USER JASON HOWIE



SOURCE: JSIC,  ERIC STOLLER

It’s not always what you say, but how you 
say it.



94%
more views than content without relevant 
images.

SOURCE: KISSMETRICS,  2016

Content with relevant images gets



1200%
more than text and links combined.

SOURCE: SALESFORCE, 2015

Messages that contain video are shared



Use clear images that are easy to 
distinguish.



Get creative and make your 
own unique social images.

Created using Canva



Photype.com

Get creative and make your 
own unique social images.



Always optimize for results.
Amplify content with social media that links directly to a page on 

your website.



Test your ideas and discover the 
best optimization strategy for 
your content.



Reach is used to measure the size of your
potential audience.



Engagement  
measures the number  

of interactions with
your brand.



Audience growth is 
the number of new  
audience members  
you attract.



• 6 hours per week spent 
on  social media

• 1500 new visitors

• 225 net new leads

• Lead-to-customer = 4%

• 225 *.04 = 9 Customers

• LTV= $1,000

=$9,000 Revenue!



SOCIAL MEDIA AMPLIFICATION 
BEST PRACTICES

• Set SMART goals

• Create a remarkable social media content plan

• Meet your audience where they are

• Use optimization often  

• Tie efforts back to ROI



Course 19 
Completed. 
Now take the 
next course. 

Getting Started Courses

1. Why You Need to Update Your Online Marketing Strategies

2. What is Modern Online Marketing and How it Works

3. How to Create a Marketing Positioning Statement

4. How to Create Marketing Buying Personas

5. How to Perform a Content Audit by Buying Stage

6. How To Research and Find the Right Keywords

Website Courses

7. How to Improve and Update your Current Website

8. How to Search Engine Optimize (SEO) your Web Pages Using Keywords

9. How to Deliver a Successful Website User Experience

10. How to Use A Call-to-Action, Landing Pages and Forms

Content Marketing Courses

11. What Is and How to Use Content Marketing

12. How to Repurpose and Produce Marketing Content

13. How to Generate Content Marketing Ideas

14. How to Engage Buyers with Effective Writing Techniques

15. How to Use Storytelling to Resonate with Buyers

16. How to Measure and Analyze your Content Marketing

Content Promotion Courses

17. How to Effectively Promote Your Content Marketing

18. How to Create and Use a Blog to Drive Website Traffic

19. How to Use Social Media to Drive Website Traffic

Email Marketing Courses

20. What is and How to Use Email Marketing Strategies

21. How to Use Email to Nurture and Grow Your Customers

22. How to Create the Right Lists for Email Marketing

23. How to Design Email Templates that Capture Interest

24. How to Create High Performing Emails that Convert Buyers

25. How to Optimize, Measure, and Track Email Marketing Success

Get Going  Courses

26. How to Start Implementing Modern Marketing Strategies

27. How to Set Marketing Metrics and Milestones

28. How to Use a CRM for Modern Marketing

29. What Software Tools are Needed for Modern Marketing 



The End.

If you liked it, please 
share it.
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