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How to Design Email Templates that Capture Interest

• How to build exceptional email templates?

• Why email design is important?

• How to design great emails?

• What does a well-defined email look like?

This course will cover:



?HOW DO YOU BUILD  
EXCEPTIONAL EMAIL 
TEMPLATES?



BEST PRACTICES  
FOR STRUCTURE



Include space for a
relevant image.

According to 3M, our brains  
process visual content and
imagery 60,000 times faster  
than text.



Non-image content
is equally important.

If the recipient isn’t displaying 
images, what do they see?

Does the email still look visually 
engaging?



Use unsubscribe links.
Not only is it the law, but you cannot create a template without them.



Consistent email signatures.
An email signature can have a positive effect on the email recipient.



Test on a mobile device.
67% of email is now opened on a mobile device.

Do images display 
correctly?

Is the text legible?  
Does it zoom  

properly?

Is the Call-to-Action
functional?

Does the logo work  on 
a smaller screen?

SOURCE: US CONSUMER DEVICE PREFERENCE REPORT Q4 2013



Make sure 
responsiveness
is built-in to your 
email templates.



Apply background colors to image 
modules.

The background color will load, even in email clients that have been 
configured to not load images.



The fewer the  
columns, the 
better. Stick to 
one.

Remember the email’s purpose 
when  designing the layout. A 
complex design  might be better 
suited as a web page.



BEST PRACTICES  
FOR MARKETING



Provide opportunities for branding.
Does your template automatically use the right color settings?



GIFs can be placed into a rich 
text module, image module, or 
added in HTML,  just like any 
other image.

Try using an
animated GIF for 
added intrigue or 
to illustrate a 
complex idea.



Guide CTA placement with modules.
Provide your users with a fill-in-the-blank experience, in order to boost 

lead generation.



Enable
social sharing.

Since emails can also exist as  
standalone web pages, you can 

use  social sharing modules to
enable readers to share.



Use or suggest Personalization 
Tokens.

Personalization tokens can pull information from the end user’s 
Contacts database, generating email copy that feels like it was 

written just for them.



Set default text 
that describes 
intention.

You won’t be there to help guide 
your users through your 
templates. Setting default text that 
describes your vision will help 
them use it successfully.



Test your 
email on a 
smartphone or 
tablet.

Emails Opened:
67% are opened on a mobile device.  
41% are opened on an iPhone.
17%  are opened on a tablet.

SOURCE: US CONSUMER DEVICE PREFERENCE REPORT 



?WHY EMAIL 
DESIGN IS 
IMPORTANT



Creating a great email shouldn’t be a
fight between content and design.



QUALITY CONTENT 
MATTERS, BUT 
GREAT DESIGN IS 
IMPORTANT, TOO.



“Design is not just what it looks and feels 
like. Design is how it works.”

- Steve Jobs



DESIGN CREATES A 
CONSISTENT EXPERIENCE 
FOR EVERYONE WHO 
RECEIVES YOUR EMAILS.



Design will help deliver your message
with as little friction as possible.



DESIGN CAN HELP YOU 
CAPITALIZE ON 
BRANDING AND 
RECOGNITION TO
CREATE A CONNECTION
WITH YOUR READERS.



?HOW TO DESIGN 
GREAT EMAILS?



EVERY PART OF 
YOUR EMAIL 
SHOULD SUPPORT 
THE GOAL YOU’VE 
SELECTED.



DELIVERIES, 
CLICKS AND OPENS 
ARE METRICS, NOT 
GOALS.



“CHOICE MIGHT BE 
APPEALING AS A THEORY, 
BUT IN REALITY, PEOPLE 
FIND MORE AND MORE 
CHOICE TO ACTUALLY
BE DEBILITATING.”
-SHEENA IYENGAR



ANALYSIS PARALYSIS
The state of overthinking that stops people 
from making a decision.



YOUR EMAIL COPY IS
ONE OF THE FEW 
FACTORS 
A MARKETER CAN 
CONTROL COMPLETELY.



How you structure 
and design your 
content is just as 
important as what 
you say.



The dreaded wall-of-text.



• Write for scannability

• Use the right tone

• Personalize when appropriate

• Proofread, proofread, proofread

WRITING EFFECTIVE EMAIL 
COPY



The Inverted 
Pyramid

A way to create focused emails 
that convert.



Inverted 
Pyramid 
Example



• Use headers and subheaders

• Use font, bolding, italics, numbers or colored text, but not 
underline

• Be deliberate about the top 25% of your email

• If you are going to use multiple calls-to-action, stack your 
content

COMMUNICATING WITH DESIGN



How to reduce 
information 
density.



WHITE SPACE
Also known as negative space, white space 
refers to the part of your emails that is left 
unmarked.



The importance of white space.



REGARDLESS OF 
WHERE, WHEN OR HOW 
SOMEONE READS YOUR 
EMAILS, IT SHOULD BE A 
GOOD EXPERIENCE FOR 
THEM



EMAIL DESIGN AND 
WEB DESIGN ARE 
DIFFERENT.



WHILE THERE ARE 
ONLY A FEW COMMON 
WEB BROWSERS, 
THERE ARE TONS OF 
DIFFERENT EMAIL 
CLIENTS.



EMAIL CLIENT
A computer program that allows you to
access and manage your email.



• Provide a link to an online version

• 600 pixels is the ideal width

• Lean away from html/css-based positioning

• Stick to table-structured positioning

EMAIL LAYOUT DESIGN 
GUIDELINES



• Add alt-text to your images

• Avoid creating your email as a single image

• Avoid using background images

• Don’t use externally referenced CSS

• Define the width and height of your images

EMAIL IMAGES AND STYLING 
TIPS



• 54% of emails are opened on mobile

• 81% of smartphone users say email is the most popular 
activity they use their phone for

• When asked, 41% of readers say they wanted emails that 
can clearly be read on smartphones

FACTS ABOUT MOBILE + EMAIL

SOURCES:EXPERIAN, OFCOM4, DMA



“DESIGNING EMAILS FOR A 
MOBILE SCREEN FORCES YOU TO 
BE RUTHLESS, WITH YOUR 
CONTENT, AND MAKES YOU GET 
TO THE POINT FASTER”

- TOM BOATES, VP OF USER
EXPERIENCE AT RUNKEEPER



Less is more.
Can you take the same idea and explain it with less space and more clarity?



• Use mobile-friendly templates

• Move your call-to-action above the fold

• Put the navigation in the footer

• Font should be minimum 14pt font

• Avoid the wall-of-text by using line breaks

• Your call-to-action should be at least 44 x 44 pixels

DESIGNING EMAIL FOR MOBILE 
DEVICES



● Pick a primary goal

● Write and design the copy 

● Create a consistent experience

SUMMARY: EMAIL DESIGN BEST 
PRACTICES



WHAT DOES A 
WELL-DEFINED 
EMAIL LOOK LIKE??
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Completed. 
Now take the 
next course. 

Getting Started Courses

1. Why You Need to Update Your Online Marketing Strategies

2. What is Modern Online Marketing and How it Works

3. How to Create a Marketing Positioning Statement

4. How to Create Marketing Buying Personas

5. How to Perform a Content Audit by Buying Stage

6. How To Research and Find the Right Keywords

Website Courses

7. How to Improve and Update your Current Website

8. How to Search Engine Optimize (SEO) your Web Pages Using Keywords

9. How to Deliver a Successful Website User Experience

10. How to Use A Call-to-Action, Landing Pages and Forms

Content Marketing Courses

11. What Is and How to Use Content Marketing

12. How to Repurpose and Produce Marketing Content

13. How to Generate Content Marketing Ideas

14. How to Engage Buyers with Effective Writing Techniques

15. How to Use Storytelling to Resonate with Buyers

16. How to Measure and Analyze your Content Marketing

Content Promotion Courses

17. How to Effectively Promote Your Content Marketing

18. How to Create and Use a Blog to Drive Website Traffic

19. How to Use Social Media to Drive Website Traffic

Email Marketing Courses

20. What is and How to Use Email Marketing Strategies

21. How to Use Email to Nurture and Grow Your Customers

22. How to Create the Right Lists for Email Marketing

23. How to Design Email Templates that Capture Interest

24. How to Create High Performing Emails that Convert Buyers

25. How to Optimize, Measure, and Track Email Marketing Success

Get Going  Courses

26. How to Start Implementing Modern Marketing Strategies

27. How to Set Marketing Metrics and Milestones

28. How to Use a CRM for Modern Marketing

29. What Software Tools are Needed for Modern Marketing 



The End.

If you liked it, please 
share it.
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