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How To Research and Find the Right Keywords

• Why is keyword research important?

• How to research and find keywords?

• What are the three ways to use Google to find keywords?

• What are broad and long-tail keywords?

This course will cover:



?WHY KEYWORD 
RESEARCH IS 
IMPORTANT



Keywords are 
the words 
typed into  

search engines.

They’re the topics that searchers 
are trying to learn more about.



Keywords tell search engines what the 
web page is about.



Search engines are getting smarter and smarter.
They don’t just understand keywords, they now understand a 

searcher’s intent.



?HOW TO RESEARCH 
AND FIND THE 
PERFECT KEYWORDS?



1. Make a list of keywords your buyer personas would search 
for.

2. Expand that list by searching the web for alternatives.

3. Determine which keywords people are using to find your 
site.

4. Decide which keywords you have the best opportunity to 
rank for.

HOW TO DO KEYWORD 
RESEARCH



THE BUYER’S JOURNEY
Categorize keywords by the stages of the buyer’s 
journey.

Problem-based  
keywords

Solution  
keywords

Branded
keywords



Expand your keyword list by
searching the web for alternatives.

Type one of your keywords into a search engine and see what the 
results are.



• Autocomplete

• Related searches

• Google Search Console

THREE WAYS TO LEVERAGE GOOGLE



Autocomplete is  
when Google  
suggests a query  
as you type it in 
the search bar.



Related searches  
appear at the 

bottom of the 
search results page.



Google search console provides actual
keywords people are typing in.



Quora is a popular question-and-answer site.



Use a tool like Buzzsumo to see which 
content has the best social social media 

performance.



• The best way to rank for a primary term is to be specific 
and make it a long-tail keyword.

• When you optimize for a long-tail keyword, you’re also 
optimizing the page for the broad keyword.

WHY OPTIMIZE FOR  LONG-TAIL 
KEYWORDS?



“Shoes” is a
short or broad 

keyword.

It’s harder to rank for because
there’s a lot of competition 

around it
– and it’s very general.



“Best women’s 
running shoes for 
flat feet” is a  
long-tail keyword.

It’s easier to rank for because it’s 
more specific and targeted.



Drill down into keyword analytics.
Use keyword tools to help find the rank of a keyword, how many monthly 

searches it gets,  and what the difficulty level is.



Course 6 
Completed. 
Now take the 
next course. 

Getting Started Courses

1. Why You Need to Update Your Online Marketing Strategies

2. What is Modern Online Marketing and How it Works

3. How to Create a Marketing Positioning Statement

4. How to Create Marketing Buying Personas

5. How to Perform a Content Audit by Buying Stage

6. How To Research and Find the Right Keywords

Website Courses

7. How to Improve and Update your Current Website

8. How to Search Engine Optimize (SEO) your Web Pages Using Keywords

9. How to Deliver a Successful Website User Experience

10. How to Use A Call-to-Action, Landing Pages and Forms

Content Marketing Courses

11. What Is and How to Use Content Marketing

12. How to Repurpose and Produce Marketing Content

13. How to Generate Content Marketing Ideas

14. How to Engage Buyers with Effective Writing Techniques

15. How to Use Storytelling to Resonate with Buyers

16. How to Measure and Analyze your Content Marketing

Content Promotion Courses

17. How to Effectively Promote Your Content Marketing

18. How to Create and Use a Blog to Drive Website Traffic

19. How to Use Social Media to Drive Website Traffic

Email Marketing Courses

20. What is and How to Use Email Marketing Strategies

21. How to Use Email to Nurture and Grow Your Customers

22. How to Create the Right Lists for Email Marketing

23. How to Design Email Templates that Capture Interest

24. How to Create High Performing Emails that Convert Buyers

25. How to Optimize, Measure, and Track Email Marketing Success

Get Going  Courses

26. How to Start Implementing Modern Marketing Strategies

27. How to Set Marketing Metrics and Milestones

28. How to Use a CRM for Modern Marketing

29. What Software Tools are Needed for Modern Marketing 



The End.

If you liked it, please 
share it.
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