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This course will cover:

How to Deliver a Successful Website User Experience

Why is the user experience critical to your website?
What are the user experience design principles?

How do you deliver a successful user experience?
What are the best practices for effective web pages?
What are the best practices for effective homepages?
Why design the for the mobile experience?

How you can support mobile users with design?

How to create a mobile optimized experience?



WHY IS THE USER
EXPERIENCE
CRITICAL TO YOUR
WEBSITE?



86%

websites as their most

important



Right Content
+ Right Person
+ Right Time







WHAT ARE THE USER
EXPERIENCE DESIGN
PRINCIPLES



PRINCIPLES FOR USER-FOCUSED
DESIGN

Consistency

Visibility
Affordances/Signifiers
Mapping

Feedback

Constraints



WHAT IS

Consistency is the implementation of design
patterns and repetition, which help users to
quickly learn how an interface works.
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WE ACCELERATE
ENERGY COMPANIES

Surge Accelerator of Houston, TX — enables entrepreneurs Cloud Manager, Inc. of Queensland, Australia — a startup
to solve the world's energy and water problems. Surge tech company, that provides cloud solutions for Amazon
came to us with a tight deadline of 30 days to developa Web Services, turned to us to brand their corporate identity,
new custom HubSpot COS website with an emphasis on and develop a custom HubSpot COS website.

user experience. We worked in conjunction with their in-
house marketing team to develop a site that better

CONSISTENCY

RDC Managed Services™

CFC Technology of Minneapolis, MN — CFC Technology, a
Remote Deposit Capture (RDC) innovator, looked to us to
redesign their existing website into a fully responsive
HubSpot COS website. Our strategy team wrote multiple
case studies that are used for ongoing lead generation.

By reusing templates, you're helping create recognition of where to find
Information. A user that can learn the interface quickly is more likely to
not only spend more time browsing the content, but also find the

iInformation they are looking for.



CONSISTENCY

Now that isn't to say that you shouldn’t use your creativity to design
beautiful, visually-rich page elements, but stick to a format that most
users will know.

MEET WITH AN EXPERT Start With A Free Quote

SIGN UP FOR A FREE TRIAL ‘ RK@EA&“]E%B@&%




CONSISTENCY

By having a style guide, your content creators will have a better sense of
what their work should look like.

SECONDARY COLORS

Action Blue
#1daldb

Footer Grey
#3b3f3f

Background Teal Background Grey
#0f434c #f9f8f7

A darker grey to offset the A striking color to indicate A dark background, used A subtle grey to delineate
footer from page content. links and other calls-to- sparingly for supplemental sections of a page.
action. testimonials and calls-to-

action.




STYLE GUIDE SUGGESTIONS

Color palettes with hex codes.
Fonts and spacing.

Images and logo treatments.
lconography and design accents.

Custom modules with how to use them.



WHAT IS

Visibility ensures that the most important options are
quickly located and easily accessible to the user.



OUTDURE' M L Header Navigation: 9
Tell me more QWICKBUILD ECO-DECKING Gallery Resources Resellers How to Blog Contact Links, no su b_menus

Footer Navigation: 39
Links, complete site map

VISIBILITY

Don't bury your important content beneath
endlessly-unfolding menus. Keep your major categories easily
visible and expand, when necessary in the footer or in
sub-pages.



WHAT ARE

Affordances/signifiers are visual cues that teach
the user how something can be operated.



FEATURES  SOLUTIONS  PRICING  ABOUT  BLOG

LEARN ABOUT OUR AWS CLOUD MANAGEMENT TOOL

e

FEATURES  SOLUTIONS  PRICING  ABOUT  BLOG

Button Animation

Upon hover, the outline
changes to white and the
arrow disappears.

Navigation Menu Animation
Upon hover, a white bar fades
in below the link.

AFFORDANCES

Make the input-based sections of your templates teach
people about what's possible.



WHAT IS

Mapping is the principle of drawing
connections between interface objects and
their intended effects.



EIPACT
branding & design

Inbound Marketing

Why Us

Case Studies

Resources

!

Okay: Classic ‘Hamburger Better: ‘Hamburger Menu
Menu’ with text stating what the

button does.

MAPPING

Helpful text on buttons, links and forms should be as descriptive as
possible to ensure that a user can easily understand what event

will happen next.



WHAT IS

When a user completes an action, appropriate
feedback will help them understand that the action
was recognized and completed successfully.



1

First name *

Last name *

Email address *

Phone Number

Company Name *

How may we help you?*

GET STARTED

2

QUICK CONTACT

First name *
Last name *
Email address *
Phone Number

|

Company Name *

How may we help you? *

GET STARTED

FEEDBACK

Forms are a common place for instant feedback. Use styling to inform the user of
which item is selected, or required, and what they may have missed.

3

First name *
Benjamin
Last name *

Franklin
En Please complete this mandatory field. x
Phone Number

Co Please complete this mandatory field. x

Hc Please complete this mandatory field. x

GET STARTED

Required field
selected (red
border)

Non-required field
selected (blue
border)

Required fields
missed (error
messages)



WHAT ARE

Constraints are purposeful [imitations placed on an interface
or device.
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Why You Should Know About

Use personas to create content sections that only show details that are
relevant to the person viewing them.



STOP. YOU WILL GO NO FURTHER.

You want to read the content? Think again.

SUBSCRIBE

CONSTRAINTS

Do not create unnecessary constraints to block users from content. Avoid
the overuse of overlays, pop-ups and slide-in assets.



SUMMARY: PRINCIPLES FOR
USER-FOCUSED DESIGN

Consistency

Visibility
Affordances/Signifiers
Mapping

Feedback

Constraints



HOW DO YOU
DELIVER A
SUCCESSFUL USER
EXPERIENCE?



BEST PRACTICES FOR A POSITIVE
USER EXPERIENCE

*  Your website must be useful.
«  Your website must be intuitive.
«  Your website must be consistent.

-  Your website must be accessible.

*  Your website must be appealing.



ENSURING WEBSITE INTUITIVENESS

« Each page answers one question at a time.

- Each page asks a user to take one action at a time.

« The content guides the user to their individual
next stage of the buyer’s journey.
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Answer one question at a time.

When you try to provide multiple answers and solutions, it can
quickly become cluttered and confusing for the visitor.



Home | Pool401 | WhyRiver? | PoolShapes | Gallery | Testimonials | Blog! | Contact

R|Vér
L WAU[N

ConS|der|ng an Ingr

Consider what ey

top questions [l

a visitor might sk ——
have. ="

Provide content that addresses the
right questions, one at a time.

Fiberglass Pool Educational Online Fiberglass Specials and
Buying Guide DVD Pool Quote Offers

Download Free Get Our Free Request an ‘ Current
Now!

A | o




Request one action at a time.

Your users will need to engage with your content.
What options will you give them?

RiVEI PnOIS Ho Pool 104 | Why River? | Pool Sha Gallery | Testimonials | Blog! | Con
i 2 IR Sy | T | b | o

2

4 WY
Let Your Journeﬂegm Here

Get Started With Pool 101




Home | Pool 101 |

River Pﬁls .
OATH T WAVENK

| Pool Shapes | (

Consndermg an Ingrounc
LetYourJourne@egm Hére e |||4.~.-°'-'-AE5:-;

Get Started With Pool 101

I would liketo recognize Rebecca Martinez and Regis Small. The installe, Bily was outstanding. Joson Hug
of River Pools was our salesperson. It was incrdibe how well he walked us through everything. The insta
Incredibl. mmmmmmmmwmm ~0e 05, 2013 nAshtur

Focus on the
next stage
of their journey.

Meet your users where they are,
not where you want them to be.






of users state that the most important
element in website design is how easy it is to
find information.



Top of site:

@gatQQO w— | ome Methodology ~ Blog  Resources  AboutUs  Contact

-

TURN MORE PROSPECTS INTO PAYING CUSTOMERS

Include a navigation

menu in your
header and footer.

We produce quality content.
This helps your online business:

Bottom of

ite:
— This will help to simplify navigation
and help users stay engaged when
they have finished reading a page.

Home urc 5555 Glenridge Connector #200

Blog Atlanta, GA 30342

Mofeeisteny () 404-382.9820 .‘
c
‘ U




Choose a
navigation
style:

Simplicity is key,
either way you
choose.

Flat navigation:

OUTDURE

Tell me more QWICKBUILD ECO-DECKING Gallery Resources

Login

Resellers

Search Select Language

How to

Blog

Cpntact

Deep navigation:

s Tue™ - Services Case Studies About

Streamlined Branding
Digital Onboarding
Websites

Inbound Marketing

Online Visibility 1 THE
kg ULTIMATE
Sales Enablement = GUIDE

' INBOUND
Lead Management ARKETING

: Digital Support

Partners

Contact

Blog




SUMMARY: BEST PRACTICES FOR A
POSITIVE USER EXPERIENCE

Your website must be useful.
Your website must be intuitive.
Your website must be consistent.

Your website must be accessible.

Your website must be appealing.



WHAT ARE THE BEST
PRACTICES FOR
EFFECTIVE



BEST PRACTICES FOR ALL WEBSITE
PAGES

Plan before designing.

e Create a clear, user-focused website architecture and
navigation.

« Focus on simplicity.

« Create a visual hierarchy.
Entice visitors to scroll below the fold.

Use as few templates as possible.



Plan before
designing.

Sketch ideas on paper or
in a Ul wireframing
program.

Discuss your ideas with
colleagues and consider
mobile devices.

COS Wizards Landing Page

O o x Q (http://wwwcoswuzards,comllondmg-page

) @D

COSWizards

Design for the user, first.

Lorem ipsum dolor sit amet, consectetur adipiscing elit.
Curabitur mollis est sed vehicula congue. Nunc a magna eget
magna fermentum vestibulum non eu eros. Cras accumsan mi
nec gravida dapibus. Quisque consequat neque id malesuada
scelerisque. Integer tincidunt posuere purus nec blandit.
Aliquam quis euismod enim. Phasellus mattis est in porta
pellentesque. Mauris malesuada lobortis accumsan.

+ Morbi porttitor magna ut metus cursus vulputate ut
mollis libero.

+ Nulla congue facilisis magna, eget scelerisque eros
tempor nec.

+ Sed ut ultricies enim.

+ Sociis natoque penatibus et magnis dis parturient
montes, nascetur ridiculus mus.

Cras convallis nisi ut laoreet aliquet. Phasellus dignissim
cursus scelerisque

Home | Products | Company | Blog

J

First Name

Last Name

Home COS Wizards, Inc
Products 555 Abbey Road.
Company  Boston, MA

Blog

allAecy;  0801AM [

COS zards

Home

Products

Company
Blog

Design for the user first.

Lorem ipsum dolor sit amet,
consectetur adipiscing elit
Curabitur mollis est sed vehicula
congue. Nunc a magna eget
magna fermentum vestibulum
non eu eros. Cras accumsan mi
nec gravida dapibus. Quisque
consequat neque id malesuada
scelerisque. Integer tincidunt
posuere purus nec blandit.
Aliquam quis euismod enim.




Create clear, user-focused




fp. do more.

aboutus  the software resources pricing  contact blog book a demo

Works with your
accounting system

60 Day money-
back guarantee!

View our short
intro video

Home / aboutus

[ve been imitated so well I've
hello!
heard people copy my
mistakes
My commitment to you is simple: We'll listen to understand your unique — Jimi Hendrix

needs, then act quickly and efficiently to help your creative agency become

Be creative, but keep it simple.

Use empty space to help frame your information and make it readable.




If everything is bold, then nothing is
bold.

‘ Fifth season Home AboutUs OurOfferings Contact Blog &

OUR OFFERINGS

Whether you are a family, business or non-profit, we can craft an experience to fit your needs

Create a visual
hierarchy with text,
colors and imagery.

Through our connection with the larger New Hampshire community, Fifth
season is happy to provide access to a wide range of activities for our visitors.
Whether you are a Family or a business, you can select from these activities
(plus more!):

e Strong text will get the
s i most attention, so

* Mountain Biking ma ke SU re thOse WO rdS
* Kayaking

are important.

Guided Tours of White Mountain National Park and Appalachian Trail

For Families:

Fifth Season has extensive experience planning family adventures that entertain, engage and educate the
whole family. We provide a safe environment to explore nature with your whole family. Our total focus is on

your family - and making sure that you are able to explore nature and all it has to offer.

Stay in one of our rustic mountainside cabins, or work with us to find the perfect accomidation for your family
ina nearby hotel or B&B.




Entice visitors to scroll below the fold.

You only have a couple of seconds to get someone’s attention.

SIGVIA 0008

WEB MARKETING Emall s

0 AEQ EENA
an inbound marketing agency 480.359.5501

Home Inbound Marketing Industry Solutions Resource Center Blog About Us Join Our Team Contact Us

We're brilliant, innovative, and awesome!!! But we

know that already... E Yours EREEI
Let's talk about you! 107

4 |deas to Jump-Start Youf,
No matter what industry you're in, your business is one of a kind. You have a unique set of Content Marketing Efforts
goals, measurements of success, and means to achieve success. However, most of the
companies we speak to have one (or more) of the following challenges.

¢ Struggle to meet sales/revenue goals

¢ Lead generation efforts not delivering lead quality or quantity
¢ lack enough staff

¢ lack a big enough budget

» Too many online changes to keep up with

¢ Lack of ROl and measurement

Buyer Persona Toolkit

Yours FREE! -

Learn how to MOST




Use as few templates as possible for
consistency from page-to-page.

i Al folders v Q

T header Move

Listing Page Layout 1 Listing Page Layout 2 2 Column




SUMMARY: BEST PRACTICES FOR
ALL PAGES

Plan before designing.

- Create a clear, user-focused website architecture and navigation.
Focus on simplicity.

- Create a visual hierarchy.
Entice visitors to scroll below the fold.

Use as few templates as possible.



WHAT ARE THE BEST
PRACTICES FOR
EFFECTIVE



BEST PRACTICES FOR HOMEPAGES

Emphasize rich visuals on the homepage.
Limit image slider CTAs.
Provide space for eye-catching headlines.

Feature a list of benefits.



NEW BREED

Unified Marketing + Sales’

Products

All Home Pages should:

Unified Marketing + Sales

We've broken the barrier between marketing and
sales with an end-to-end solution that delivers

customers.

Learn More

\,, Streamlined Branding
BN Accelerate your brang,

Q»-/ drive revenue and position
B your company for Success.

Online Visibility
Turn your company’s news
into revenue.

Digital Onboarding
Increase the ROI of your
marketing investment.

1) Sales Enablement
' Am your sales team with

the tools they need to tum
leads into customers

Services

Case Studies Apout

W Website Redesign

Your website should be
your best salesperson.

3 Lead Management
4 Nurture & manage your

leads througn the buyer's
journey.

T Inbound Marketing

: We are nere to support

Have a clear purpose.

Not be cluttered with
modules.

Engage visitors and help
them navigate the content.

Have a way to convert
visitors into leads.



g Collaborate. worcogerersmey | ean | [

Instant
teamwork. 3

Manage your team just like
you manage yourlife.

£ Oowrloadon the
@ App Store

EveryInng you need 10 ke a00VE emgioyes Gevelopment and.

e =0

B[O R | mome

Collaborate helps you get real work done, without getting in the way. See for Get Started

yourself - for free!

Collaboration, condensed. For today's fast-paced projects.

'~ Files =
/
@ Dropbox
| [ Tasks (¥
\ '@ Evemote
4 Notes @ Google Drive
Work instantly, Everything in one All your files,
from anywhere. place. At last. at your fingertips.
Easy-to-understand push alerts Share exactly what your team Seamless integration with Box,
keep everyone in the loop. needs to get the job done. Dropbox, Evernote, & Google

Drive.

Rich visuals
entice visitors to
browse.

Suggestions:

1.Space for a logo

2.Video with a play button
3.Descriptive imagery

4. Screenshots or product photos



of website visitors click on links in an image
slider. Of those, 89% click on the first slide and
nothing else.

SOURCE: NIELSEN NORMAN GROUP, 2013



Provide space for eye-catching headlines.

The homepage should answer, “What are you offering?” in two or three
seconds.

9 r ?dy FEATURES PRICING CASE STUDIES RESOURCES BLOG

' Online Booking Software

Rezdy is the easiest way to take online bookings for ot
tours, activities, rentals, charters, shuttles & tickets.

v Quick set up. Accept online bookings the same day you start your

free trial. RECENT BOOKINGS

Ot runber  Btn

v Simple to use. Update your prices and availability in minutes.

v Easy payment. Straight into your bank account.

FREE TRIAL REQUEST A DEMO

HOW REZDY WORKS

Rezdy is a web-based platform that gives you everything you need to run and grow your business.




Feature a list of benefits.

Why should a visitor choose this product or service?

v Quick set up. Accept online bookings the same day you start your

free trial.

v Simple to use. Update your prices and availability in minutes.

v Easy payment. Straight into your bank account.

FREE TRIAL

REQUEST A DEMO

Work instantly,
from anywhere.

Easy-to-understand push alerts

keep everyone in the loop

= Files
) Tasks
4 Notes

Everything in one
place. At last.
Share exactly what your team

needs to get the job done

4§

Xe‘

) Box
Dr

(<]

opbox

@ Evemote

S

Google Drive

All your files,
at your fingertips.
Seamless integration with Box

Dropbox, Evernote, & Google
Drive

R\ Streamlined Branding J Digitel Onboarding

Accelerate your brang, arive
revenue and position your

company T0r Success

Online Visibility
Turn your company's news
nto revenue

Increase the ROI of your
marketing investment

Sales Enablement

Arm your sales team with
they need to turn
pacs into customers.

Wabeite Redesign
Your website shouid be

your best salesperson

Lead Management
Nurture and manage
your leags through the

buyer's journey.

Inbound Marketing
Attract customers,
convert more leads and

grive revenue

Digital Support
We are here to support

all of your web neegs.




SUMMARY: BEST PRACTICES FOR
HOMEPAGES

Emphasize rich visuals on the homepage.
Limit image slider CTAs.
Provide space for eye-catching headlines.

Feature a list of benefits.



WHY SHOULD
YOU DESIGN THE
MOBILE

EXPERIENCE?






NOKIA

VR

Optimize your
website for mobile.

Make sure your website pages
can be easily viewed on any
screen size.




Web browsing is different on mobile.

Mobile users focus their browsing energy in short bursts.

( e ; \\\

ooooo Verizon ®  1221PM @ 0 } 50%ED 4

& google.com ¢
Google
e




Reading email on mobile is different too.

00000 Verizon 7 1:02 PM 74% M )
< Inbox (1) Y
From: noreply@hubspot.... Hide

To: sphillips@hubspot.com

Preview Message - Rich Text - Are
you ready for the next generation
blog?

Today at 12:54 PM

NEW BREED

eling + Sales

Hi Angela,

UL
O EEE & [

~

-/




HOW CAN YOU
BEST SUPPORT
MOBILE USERS
WITH DESIGN?
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CREATING THE
MOBILE OPTIMIZED
EXPERIENCE



Lorem ipsum dolor sit
amet, consectetur
adipiscing elit. Sed
imperdiet bibendum
ultrices. Vestibulum ut
nisl sed sapien
tempor euismod.
Vestibulum ante
ipsum primis in
faucibus orci luctus et
ultrices posuere
cubilia Curae; Nulla

[ FpRpoy vy T L Py |

Too large,
2-3 words/
line

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Sed imperdiet bibendum
ultrices. Vestioulum ut nisl sed sapien
tempor euismod. Vestibulum ante ipsum
primis in faucibus orci luctus et ultrices
posuere cubilia Curae; Nulla pharetra
mattis libero non gravida. Vivamus sit
amet dolor convallis, malesuada neque
et, semper mauris. Morbi facilisis purus
eget interdum commodo. Morbi it amet
justo at tortor tincidunt blandit. Aliquam
adipiscing eleifend dolor. Lorem ipsum
dolor sit amet, consectetur adipiscing
elit. Sed imperdiet bibendum ultrices.
Vestibulum ut nisl sed sapien tempor
evismod.

Vestioulum ante ipsum primis in faucious
orci luctus et ultrices posuere cubilia
Curae; Nulla pharetra mattis lioero non
gravida. Vivamus sit amet dolor
convallis, malesuada neque et, semper

Good,

5-6 words/
line

allABC;  06.04PM

Logo

Lorem psum dolor it amet, consectetur acipiscing
ol Sod kmpardiet bbandum ulticos. Vestibulum ut
nisl sed sapien tempor eulsmod. Vestibulum ante
1psum primis n faucivus orciluctus et ultrices.

i

‘malesuada neque ot, somper mauris. Morb facilisis
purus ogot inordum commodo. Marbl sitamat usto
attoror tinciount blandit. Aliquam adipiscing
eleifond dolor. Lorem Ipsum dolor sit amet,
‘consectetur adiplscing eliL. Sed Imperdiet bibendum
ultrices, Vestibulum ut nisl sd sapien tempor
ouismod.

Vestibulum ante Ipsum primis In faucibus orcl
luctus et ulrces posuere cubilia Curae; Nulla
pharotra matis Iboro non gravida, Vivamus it amat
dolor convallis, malesuada neque ot, semper
mauris. Morbl tacisis purus eget Interdum
commodo. Morbl sit amet Justo at tortor tincidunt
blandt. Aliquam adipiscing elefend dolor. Lorem
Ipsum dolor it amet, consectetur adipiscing elit.
Sod impardlot bibandum ultrices. Vostoulum ut nisl
sed saplen tempor eulsmod. Vestioulum ante Ipsum
‘peimis In taucibus orcl luctus of ultricos posusre
cublia Curae; Nulla pheretra mtislibero non
gravida, Vivamus sit amat dolor convallls,
‘malesuada neque of, semper mauris. Morbl facllisis
purus eget Interdum commodo. Morbi sit amet [usto
at tortor tincidunt blangit. Aliquam adipiscing
eleend dolor.

Too small,
7-8 words/
line

Dynamically
change font
sizes.

With media queries, you can
adjust the default size to be more
readable.



O Q x Q ( http:/Awww.hubspot.com

HubSpot

A Midsummer Night's Blog

My name s Wil
Shakespeare, and |
love to write about all
sorts of things. Lorem
Ipsum dolor sit amet,
consectetur adipiscing
oltt. Sed Imperdiet
bibendum ultrices.
Vestibulum ut nis! sed
sapien tempor
euismod. Vestibulum
ante ipsum primis In
faucibus orci luctus et
ultrices posuere

Afew late-night thoughts
posted 03/15/14

-

and and Lorem ipsum dolor sit
amet, consectetur adipiscing elit. Sed imperdiet bibendum ultrices.
Vestibulum ut nisl sed sapien tempor euismod. Vestibulum ante
ipsum primis in faucibus orci luctus et ultrices posuere cubilia
Curae; Nulla pharetra mattis libero non gravida. Vivamus sit amet
dolor convallis, malesuada neque et, semper mauris. Morbi
facilisis purus eget interdum commodo. Morbi sit amet justo at
tortor tincidunt blandit. Aliquam adipiscing eleifend dolor.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Sed
imperdiet bibendum ultrices. Vestibulum ut nis! sed sapien tempor
euismod. Vestibulum ante ipsum primis in faucibus orci luctus et
ultrices posuere cubilia Curae; Nulla pharetra mattis libero non
gravida. Vivamus sit amet dolor convallis, malesuada neque et,
semper mauris. Morbi facilisis purus eget interdum commodo.
Morbi sit amet justo at tortor tincidunt blandit. Aliquam adipiscing
eleifend dolor.

v

Desktop view,
Sidebar left,
content right.

My name is Will Shakespeare,
and | love to write about all
sorts of things. Lorem ipsum
dolor sit amet, consectetur
adipiscing elit. Sed imperdiet
bibendum ultrices. Vestibulum

Incorrect,
sidebar
first.

AMidsummer Night's Blog

Afew late-night thoughts
posted 03/15/14

Tomorrow, and tomorrow,
and tomorrow. Lorem ipsum
dolor sit amet, consectetur
adipiscing elit. Sed imperdiet
bibendum ultrices.
Vestibulum ut nisl sed sapien
tempor euismod. Vestibulum
ante ipsum primis in faucibus
orci luctus et ultrices
posuere cubilia Curae; Nulla
pharetra matis libero non
gravida. Vivamus sit amet
dolor convallis, malesuada
neque et, semper mauris.
Morbi facilisis purus eget

Correct,
content
first.

Refine content
stacking order.

When viewed on a mobile
device, modules are stacked in
order, from left to right. This
isn't always ideal.
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E Menu

THE LATEST

Boxcar Brewing Is Opening
a West Chester Brewpub

ter. Read More

Create a mobile-optimized navigation menu.

The menu should help users navigate the content and not take up the entire
screen.



Ensure that links can be tapped easily.

Give clickable elements plenty of room on smaller screen sizes.

855.949.7727

SPARKREACTION

INBOUND MARKETING WEBSITE DEVELOPMENT

RESOURCES ABOUT US BLOG

WHAT THE MARKETING DEPARTMENT WANTS THE SALES
TEAMTOKNOW

calac and markating N Aammante
SAIES dnd Markeung U Lomments

Inits simplest form, most business can be reduced to two key
functions: marketing and sales. Marketing generates awareness,

drives traffic, establishes brand identity and creates opportunities.

Sales then steps in and develops the opportunities generated by
marketing, and using their talent, converts and closes those leads.

GET NEW BLOGS IN YOUR
INBOX AUTOMATICALLY!

Your email:

How often would you like to be

notified? *
(O Instant () Daily
() Weekly () Monthly

SPARKREACTION

MARKETING

INBOUND MARKETING

WEBSITE DEVELOPMENT

RESOURCES

ABOUT US







Consider context and optimize phone
numbers.

If you include a phone number, include a button that activates the device's
phone app.

Give us a call.

<a href=“tel:+16178675309"> Give us a call. </a>

(Don't forget to include the country/area code.)



Consider context and optimize
directions.

Include a map link or clickable address that brings people directly to you.

allABCG 0425 PM [

Pug Life, Inc.

A

A

!

Visit Us!

Pug Life, Inc
25 First St.
Cambridge, MA 02141

( Open in Google M@

{ Open inApple Maps

e Yrian 7 PRI PRI )

" 21st8 Camoridge. M4... @ (T

: \«6/
. N
b

There isn't a standard link for mapping.
Create separate links for Google Maps and
Apple Maps:

Google Maps: <a href="https://maps.google.com/?g=Cambridge,+MA"</a>

Apple Maps: <a href="https://maps.apple.com/?q=Cambridge,+MA"</a>



The faster the load time, the better.

Hiding or replacing large images with media queries can make the page

load faster.

006
Nantucket

HOME ABOUT PRICING ~ BOOK A CHARTER PHOTOS  CONTACT BLOG
Angler

The large
. - EA banner is
£ \We never guarantee;but we | = i
= stack the odds in‘our favor | hldd?ﬂ on
mobile
devices.
00000 J

The Nantucket Angler, Professional Charter Fishing
on Nantucket Island

Specializing in all things fishing on Nantucket

Book A Charter Right Now : Read The Fishing Report
(] ¢sace
e Dotagonia G

BT sHImAno

oeecoVerizen ¥ ¢ 515PM
thenantucketang ér cor

Nantucket
Angler

Menu

The Nantucket Angler,
Professional Charter
Fishing on Nantucket
Island
Specializing in all things
fishing on Nantucket




Do not sacrifice your

If an element is important to the design, use it while
keeping the user in mind.



Getting Started Courses

1. Why You Need to Update Your Online Marketing Strategies
What is Modern Online Marketing and How it Works
How to Create a Marketing Positioning Statement

How to Create Marketing Buying Personas

v h WN

How to Perform a Content Audit by Buying Stage
6. How To Research and Find the Right Keywords

i Website Courses
3 7. How to Improve and Update your Current Website
p ) \q 8. How to Search Engine Optimize (SEO) your Web Pages Using Keywords
,:’" > 9. How to Deliver a Successful Website User Experience
5::_ 10. How to Use A Call-to-Action, Landing Pages and Forms
< = _g Content Marketing Courses
1. What Is and How to Use Content Marketing

12. How to Repurpose and Produce Marketing Content
Course 9

How to Generate Content Marketing Ideas

Co m p I eted 14. How to Engage Buyers with Effective Writing Techniques
[ ]
15.

How to Use Storytelling to Resonate with Buyers

N ow ta ke t h e 16. How to Measure and Analyze your Content Marketing

Content Promotion Courses
t 17. How to Effectively Promote Your Content Marketing
n ex co u rse. 18. How to Create and Use a Blog to Drive Website Traffic
19. How to Use Social Media to Drive Website Traffic
Email Marketing Courses
20. What is and How to Use Email Marketing Strategies
21. How to Use Email to Nurture and Grow Your Customers
22, How to Create the Right Lists for Email Marketing
23. How to Design Email Templates that Capture Interest
24, How to Create High Performing Emails that Convert Buyers
25. How to Optimize, Measure, and Track Email Marketing Success
Get Going Courses
26. How to Start Implementing Modern Marketing Strategies
217. How to Set Marketing Metrics and Milestones
28. How to Use a CRM for Modern Marketing
29. What Software Tools are Needed for Modern Marketing



The End.

If you liked it, please
share it.

e GoDaddy Pro PLus Partner s rating. BizAdemy ‘ &


https://bizademy.com/

THANK YOU.
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