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How to Deliver a Successful Website User Experience

• Why is the user experience critical to your website? 

• What are the user experience design principles?

• How do you deliver a successful user experience?

• What are the best practices for effective web pages?

• What are the best practices for effective homepages?

• Why design the for the mobile experience?

• How you can support mobile users with design?

• How to create a mobile optimized experience?

This course will cover:



?WHY IS THE USER  
EXPERIENCE 
CRITICAL TO YOUR 
WEBSITE?  



86%
of all SMBs cite websites as their most 
important digital marketing tactic.

SOURCE: EMARKETER



Right Content
+Right Person
+Right Time

A Good User
Experience



19%
sales increase by creating a personalized 
website experience.

SOURCE: MARKETINGPROFS



?WHAT ARE THE USER 
EXPERIENCE DESIGN 
PRINCIPLES



• Consistency

• Visibility

• Affordances/Signifiers

• Mapping

• Feedback

• Constraints

PRINCIPLES FOR USER-FOCUSED 
DESIGN



WHAT IS CONSISTENCY?
Consistency is the implementation of design 
patterns and repetition, which help users to 
quickly learn how an interface works.



CONSISTENCY
By reusing templates, you’re helping create recognition of where to find 
information. A user that can learn the interface quickly is more likely to 
not only spend more time browsing the content, but also find the 
information they are looking for.



CONSISTENCY 
Now that isn’t to say that you shouldn’t use your creativity to design 
beautiful, visually-rich page elements, but stick to a format that most 
users will know.



CONSISTENCY 
By having a style guide, your content creators will have a better sense of 
what their work should look like.



• Color palettes with hex codes.

• Fonts and spacing.

• Images and logo treatments.

• Iconography and design accents.

• Custom modules with how to use them.

STYLE GUIDE SUGGESTIONS



WHAT IS VISIBILITY?
Visibility ensures that the most important options are 
quickly located and easily accessible to the user.



VISIBILITY 
Don’t bury your important content beneath 
endlessly-unfolding menus. Keep your major categories easily 
visible and expand, when necessary in the footer or in 
sub-pages.

Header Navigation: 9 
Links, no sub-menus

Footer Navigation: 39 
Links, complete site map



WHAT ARE  
AFFORDANCES/SIGNIFIERS?
Affordances/signifiers are visual cues that teach 
the user how something can be operated.



AFFORDANCES
Make the input-based sections of your templates teach 
people  about what’s possible.

Button Animation
Upon hover, the outline 
changes to  white and the 
arrow disappears.

Navigation Menu Animation  
Upon hover, a white bar fades  
in below the link.



WHAT IS MAPPING?
Mapping is the principle of drawing 
connections between interface objects and 
their intended effects.



MAPPING 
Helpful text on buttons, links and forms should be as descriptive as 
possible  to ensure that a user can easily understand what event 
will happen next.

Okay: Classic ‘Hamburger 
Menu’

Better: ‘Hamburger Menu’  
with text stating what the  

button does.



WHAT IS FEEDBACK?
When a user completes an action, appropriate 
feedback will help them understand that the action 
was recognized and completed successfully.



1. Required field  
selected (red  
border)

2. Non-required field  
selected (blue  
border)

3. Required fields  
missed (error  
messages)

FEEDBACK
Forms are a common place for instant feedback. Use styling to inform the user of 
which item is selected, or required, and what they may have missed.

1 2 3



WHAT ARE CONSTRAINTS?
Constraints are purposeful limitations placed on an interface 
or device.



CONSTRAINTS
Use personas to create content sections that only show details that are 
relevant  to the person viewing them.



CONSTRAINTS
Do not create unnecessary constraints to block users from content. Avoid 
the overuse of overlays, pop-ups and slide-in assets.



• Consistency

• Visibility

• Affordances/Signifiers

• Mapping

• Feedback

• Constraints

SUMMARY: PRINCIPLES FOR 
USER-FOCUSED DESIGN



?HOW DO YOU 
DELIVER  A 
SUCCESSFUL USER  
EXPERIENCE?



BEST PRACTICES FOR A POSITIVE 
USER EXPERIENCE

• Your website must be useful.

• Your website must be intuitive.  

• Your website must be consistent.  

• Your website must be accessible.

• Your website must be appealing.



• Each page answers one question at a time.

• Each page asks a user to take one action at a time.

• The content guides the user to their individual 
next stage of the buyer’s journey.

ENSURING WEBSITE INTUITIVENESS



Answer one question at a time.
When you try to provide multiple answers and solutions, it can 

quickly become cluttered and confusing for the visitor.



Consider what
top questions
a visitor might 

have.
Provide content that addresses the

right questions, one at a time.



Request one action at a time.
Your users will need to engage with your content.

What options will you give them?



Focus on the
next stage
of their journey.

Meet your users where they are,  
not where you want them to be.



80%
of users do not return to a site when their 
first visit is a negative experience.

SOURCE: FORRESTER RESEARCH



76%
of users state that the most important 
element in website design is how easy it is to 
find information.

SOURCE: Inbound



Include a navigation  
menu in your 
header and footer.

This will help to simplify navigation  
and help users stay engaged when 
they have finished reading a page.

Top of site:

Bottom of 
site:



Deep navigation:

Choose a  
navigation 

style:  
flat or deep.

Simplicity is key, 
either way you 

choose.

Flat navigation:



SUMMARY: BEST PRACTICES FOR A 
POSITIVE USER EXPERIENCE

• Your website must be useful.

• Your website must be intuitive.  

• Your website must be consistent.  

• Your website must be accessible.

• Your website must be appealing.



?WHAT ARE THE BEST 
PRACTICES FOR 
EFFECTIVE WEB 
PAGES?



BEST PRACTICES FOR ALL WEBSITE 
PAGES

• Plan before designing.

• Create a clear, user-focused website architecture and 

navigation.

• Focus on simplicity.

• Create a visual hierarchy.

• Entice visitors to scroll below the fold. 

• Use as few templates as possible.



Plan before
designing.

Sketch ideas on paper or 
in a UI wireframing 

program.

Discuss your ideas with  
colleagues and consider

mobile devices.



Create clear, user-focused
 website architecture and navigation.

FLICKR USER DON BURKETT



Be creative, but keep it simple.
Use empty space to help frame your information and make it readable.



Create a visual 
hierarchy with text, 
colors and imagery.

Strong text will get the  
most attention, so 
make sure those words 
are important.

If everything is bold, then nothing is 
bold.



Entice visitors to scroll below the fold.
You only have a couple of seconds to get someone’s attention.



Use as few templates as possible for  
consistency from page-to-page.



SUMMARY: BEST PRACTICES FOR 
ALL PAGES

• Plan before designing.

• Create a clear, user-focused website architecture and navigation.

• Focus on simplicity.

• Create a visual hierarchy.

• Entice visitors to scroll below the fold. 

• Use as few templates as possible.



?WHAT ARE THE BEST 
PRACTICES FOR 
EFFECTIVE 
HOMEPAGES?



BEST PRACTICES FOR HOMEPAGES

• Emphasize rich visuals on the homepage.

• Limit image slider CTAs.

• Provide space for eye-catching headlines.

• Feature a list of benefits.



All Home Pages should:

• Have a clear purpose.

• Not be cluttered with 
modules.

• Engage visitors and help 
them navigate the content.

• Have a way to convert 
visitors into leads.



Rich visuals 
entice visitors to 
browse.

2

3

Suggestions:

1.Space for a logo

2.Video with a play button

3.Descriptive imagery

4.Screenshots or product photos
4



1%
of website visitors click on links in an image 
slider. Of  those, 89% click on the first slide and 
nothing else.

SOURCE: NIELSEN NORMAN GROUP, 2013



Provide space for eye-catching headlines.
The homepage should answer, “What are you offering?” in two or three 

seconds.



Feature a list of benefits.
Why should a visitor choose this product or service?



SUMMARY: BEST PRACTICES FOR 
HOMEPAGES

• Emphasize rich visuals on the homepage.

• Limit image slider CTAs.

• Provide space for eye-catching headlines.

• Feature a list of benefits.



?
WHY SHOULD
YOU DESIGN THE
MOBILE 
EXPERIENCE?



80%

SOURCE: GLOBALWEBINDEX, Q3 2014

of Internet users own a smartphone.



Optimize your 
website for mobile.

Make sure your website pages 
can be easily viewed on any 
screen size.



Web browsing is different on mobile.
Mobile users focus their browsing energy in short bursts.



Reading email on mobile is different too.



?HOW CAN YOU 
BEST SUPPORT 
MOBILE USERS 
WITH DESIGN?



Optimize for smaller screens.
Smaller screens can present challenges with reading text and 

navigation. Reading your content should not be painful, nor require 
additional zooming.

FLICKR USER LUIS DE BETHENCOURT



Optimize for touch-based interaction.
By optimizing your content for human hands, you’re ensuring that

your content is readable and easy to navigate.

FLICKR USER GEEZAWEEZER



Optimize for the user’s intentions.
Try to think of the mobile viewport as an opportunity, rather than a 

constraint.

FLICKR USER ROBERT COUSE-BAKER



CREATING THE 
MOBILE OPTIMIZED 
EXPERIENCE

?



Dynamically 
change font 
sizes.

With media queries, you can 
adjust the default size to be more 
readable.

Too large, 
2-3 words/ 

line

Good,
5-6 words/ 

line

Too small, 
7-8 words/ 

line



Refine content 
stacking order.

When viewed on a mobile 
device, modules are stacked in 
order, from left to right. This 
isn’t always ideal.

Incorrect, 
sidebar 

first.

Correct, 
content 

first.

Desktop view, 
Sidebar left, 

content right.



Create a mobile-optimized navigation menu.
The menu should help users navigate the content and not take up the entire 

screen.



Ensure that links can be tapped easily.
Give clickable elements plenty of room on smaller screen sizes.



Hover effects don’t exist on mobile.
Don’t depend on them too heavily for usability.

FLICKR USER LA_FARFALLA_22



Consider context and optimize phone 
numbers.

If you include a phone number, include a button that activates the device’s 
phone app.

Give us a call.

<a  href=“tel:+16178675309”>  Give  us a  call.  </a>

(Don’t forget to include the country/area code.)



Consider context and optimize 
directions.

Include a map link or clickable address that brings people directly to you.

There isn’t a standard link for mapping. 
Create separate links for Google Maps and 
Apple Maps:

Google Maps: <a  href=“https://maps.google.com/?q=Cambridge,+MA”</a>

Apple Maps: <a  href=“https://maps.apple.com/?q=Cambridge,+MA”</a>



The faster the load time, the better.
Hiding or replacing large images with media queries can make the page 

load faster.

The large 
banner is
hidden on 
mobile 
devices.



Do not sacrifice your 
design vision.
If an element is important to the design, use it while 
keeping the user in mind.



Course 9 
Completed. 
Now take the 
next course. 

Getting Started Courses

1. Why You Need to Update Your Online Marketing Strategies

2. What is Modern Online Marketing and How it Works

3. How to Create a Marketing Positioning Statement

4. How to Create Marketing Buying Personas

5. How to Perform a Content Audit by Buying Stage

6. How To Research and Find the Right Keywords

Website Courses

7. How to Improve and Update your Current Website

8. How to Search Engine Optimize (SEO) your Web Pages Using Keywords

9. How to Deliver a Successful Website User Experience

10. How to Use A Call-to-Action, Landing Pages and Forms

Content Marketing Courses

11. What Is and How to Use Content Marketing

12. How to Repurpose and Produce Marketing Content

13. How to Generate Content Marketing Ideas

14. How to Engage Buyers with Effective Writing Techniques

15. How to Use Storytelling to Resonate with Buyers

16. How to Measure and Analyze your Content Marketing

Content Promotion Courses

17. How to Effectively Promote Your Content Marketing

18. How to Create and Use a Blog to Drive Website Traffic

19. How to Use Social Media to Drive Website Traffic

Email Marketing Courses

20. What is and How to Use Email Marketing Strategies

21. How to Use Email to Nurture and Grow Your Customers

22. How to Create the Right Lists for Email Marketing

23. How to Design Email Templates that Capture Interest

24. How to Create High Performing Emails that Convert Buyers

25. How to Optimize, Measure, and Track Email Marketing Success

Get Going  Courses

26. How to Start Implementing Modern Marketing Strategies

27. How to Set Marketing Metrics and Milestones

28. How to Use a CRM for Modern Marketing

29. What Software Tools are Needed for Modern Marketing 



The End.

If you liked it, please 
share it.
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